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Cellphone has become an indispensable partner in modern society, affected a 
wide range of human social behavior. To further analyze the impact of mobile phones 
on social behavior, this paper use American scholar Meyrowitz's “situation theory of 
medium” as the theoretical perspective on how cellphone affects the social situation 
and social behavior. “Situation theory of medium” uses the media environment theory 
and Goffman's dramaturgical theory as the basis. The theory points that people in 
different social situation have different behaviors. New media on social behavior base 
on which create a new social situation, and this situation means rather social 
information system here. By analysis of the effects of new media on social 
information systems and the effects of social information systems on social behaviors, 
we can explain after the birth of the new media what changes in society. 
For looking into these effect, I try to explain what characteristics of cellphone 
can change the social situation,and how the social situation changes the social 
behaviors. 
First, we can see the information of cellphone is lavish, fragmentation and 
simplicity; the "grammar" of cellphone is high-speed and efficient interactive. And it 
also a Spatial bias media. Since the different characteristics of traditional media, 
cellphone can create a new information-sharing approach. It makes different people 
involved in same information environment, and create a new integrated information 
system. In this system , cellphone creates new situations which make people confuse 
the front region and back region. Meanwhile, cellphone breaks the constraints of time 
and space on social situations. Then cellphone creates new rules of doing things. 
Cellphone also leds to a series of changes in social behavior. Such as rising 
democratic consciousness, speeding up the socialization of young people and filling 
the digital divide. This new situation should imperceptibly influence human social 
behavior. 
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GSM、CDMA 等为标准的数字手机，第三代以 WCDMA、CDMA2000、TD-SCDMA 或 WiMAX
为标准的高速数据传输手机。从 2007 年起，全球各地陆续进入 3G
（3rd-generation）手机时代。相较于第二代 GSM 每秒 9．6K 字节的传输速度，




















制定的 WAP（Wireless Application Protocol,无线应用协议）标准。各国在该
标准之上各自将互联网的丰富信息及先进的业务引入手机业务。日本的 I-mode
则是独立于 WAP 之外（两者编写语言不同）无线互联网服务，同时它也是世界上
成功的无线互联网服务之一。I-mode 改变过去 WAP 以时间为主的计费方式，
以封包（下载量）为单位，大幅降低使用者上网费用，加速普及。自 1999 年日











在我国，自 1987 年广东开通第一个 ETACS 模拟蜂窝电话系统以来，手机就
掀起了迅速发展的浪潮。时至今日，这项新技术已渗透中国人的生活，潜移默化
地影响着社会行为的方方面面。 
2009 年 1 月，我国手机媒体又迎来了新一波的发展高峰。工业和信息化部
为中国电信、中国联通和中国移动三家电信运营商发放三张第三代移动通信(3G)
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2003 年 7 月 Shayne Bowman，Chris Willis 在 We media: How audiences are shaping the future of 












































































播学思考》及 2007 年孙珉的《论手机媒体的大众传播特征》。 


































例如，2004 年美国学者 Howard Rheingold 所著的《聪明行动族——下一场社会
革命》一书揭示了互联网与手机在社会运动中的作用。
[15]
Peter Glotz 和 Stefan 
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